
• Advertising Consultant            • Account Executive
• Channel Sales Manager           • Director of Sales         
• Communications Coordinator          • Marketing Analyst 
• Director of Communications & PR      • Owner          
• Director of National Accounts          • President
• Regional Marketing Manager          • Product Manager
• Senior Promotions Manager          • Vice President

Bethany Cordell Turns Enthusiasm for Sports 
into a Marketing Career Path

“I’m the most
un-athletic person around, 

but I have a lot of spirit. I’ve 
also discovered that 
I love marketing.”

Cordell is a die-hard sports fan. Through opportunities 
at MSU, she has gained considerable experience in the 
sports marketing field, including an internship with the 
Seattle Mariners.

“My internships
and classes go in a circle.

I learn things in internships 
that I later learn in class, 

and vice versa.”

• Quality Education: 
AACSB Accreditation. Only 15% of all 
business programs worldwide have 
earned this most rigorous accreditation.

• Small Class Size: Average undergraduate class size 
is 30 students and every class is taught by a faculty 
instructor, never a graduate student.

• Student Excellence: Seniors consistently score above 
the 90th percentile on the Major Field Test—Business, a 
standard exam administered to business seniors across 
the country in more than 500 institutions.

• Hands-On Experience: Many courses allow you to 
directly work with businesses. Students help prepare 
business plans, marketing plans, financial analysis and 
work on web design and product branding.

Match Your Interests With Your Option

What Careers Do our Alumni Have With a 
Marketing Option?

What Makes MSU Unique?

www.montana.edu/cob • facebook.com/MontanaStateCOB

Marketing is the art and science of managing 
relationships between buyers and sellers.

MKTG 490: Integrated Brand Communication - 
  Campaign Development

You can work almost anywhere with a 
business degree and marketing option. There 
are careers in advertising, brand management, 
market research and public relations.

-Meghan Doyle
2011 Business Graduate

What is Marketing?

“The right product, in the 
right place, at the right 
time, at the right price”

      -Dennis Adcock

What Marketing Classes are Offered at MSU?

Round out your 
schedule with
engaging non-

business classes like 
a foreign language, 

entomology or
sustainability.

Advertising
Consumer Behavior

Entrepreneurial Marketing
International Marketing
Marketing Management

Marketing Mix Design
Marketing Research
Professional Selling

PromotionsUnique Experiences

“It was the most realistic and 
exciting class I took in my college career. 
I loved that the class was made up of both 

marketing and graphic design students because it 
allowed us to collaborate the way we would in

a real business setting. The added bonus of
competing at the NSAC and taking
second place definitely showed that 

MSU can make its mark.”

What Can I Do With a Marketing Option?

Montana State University College of Business • business@montana.edu

“The [brewery] visits 
made research come 

alive.”
-Ryan Bone
2009 Business Graduate

Rather than being in a laboratory 
or classroom, Ryan Bone and other 
marketing students investigated 
Montana breweries. They then 
created an hour-long documentary 
with their findings.

MARKETING OPTION
B.S. IN BUSINESS

-Bethany Cordell
2012 Future Business Graduate


