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100.00 Introduction and Purpose 
Montana Sta te  University has registe red or otherwise  p rotected  the  nam es, logos, sym bols, 
ind icia , insign ia , trade  nam es, se rvice  m arks, and  tradem arks (collective ly "Tradem arks") of the  
University and  its program s. The  University has de lega ted  the  responsib ility for m ainta in ing, 
m anaging and  licensing University tradem arks to University Com m unica tions. University 
Com m unica tions m ay further de lega te  authority to  m ain ta in  and m anage tradem arks of 
University p rogram s to  the  p rogram  Directors upon  request. All tradem ark licenses for 
tradem arks used  by any un iversity p rogram  m ust be  approved  by University Com m unica tions. 

The  m ission and  purpose  of the  Tradem ark Policy is to : 

(1) ensure  p roper con trol and  use  of Tradem arks tha t have  com e to  be  associa ted  with  
Montana Sta te  University, p rotect a ll University Tradem arks from  unauthorized  
uses, and  facilita te  the  process of gran ting au thoriza tion  for legitim ate  in te rna l 
and  th ird  party use  of University Tradem arks; 

(2) ensure  tha t the  University secures a  legitim ate  and reasonable  roya lty for the  use  of 
its  Tradem arks, genera te  revenue  for the  University for schola rsh ips and  
University p rogram s; and  
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(3) p rom ote  the  University in  a  consisten t and  un iform  m anner to  p rotect the  
University's repu ta tion , nam e and  im age  by perm itting on ly appropria te  uses 
and  assuring tha t on ly qua lity p roducts bear the  University's Tradem arks, and 
protect the  consum er from  infe rior p roducts bearing University Tradem arks. 

200.0 Policy 
1. The  use  of any tradem ark tha t identifies, or is associa ted  with , Montana Sta te  

University m ay not be  used  withou t the  p rior expressed  written  au thorization  of 
Montana Sta te  University. Products bearing those  Tradem arks and d istribu ted  
for resa le  or other p rom otiona l purposes a re  subject to  the  licensing 
requ irem ents of th is Policy. 

2. Only an  Officia lly Licensed  Vendor m ay produce  m erchandise  bearing the  Montana  
Sta te  University Tradem arks. For a  current list of Officia lly Licensed Vendors 
con tact University Com m unica tions. 

3. The  University has en te red  in to  an  agreem ent with  the  Collegia te  Licensing Com pany 
(CLC) as its exclusive  Licensing Agent. CLC negotia tes and  adm in iste rs licenses 
with  m anufacture rs tha t wish  to  trade  upon  the  University nam e and ensure  tha t 
a ll uses of the  University nam e a re  p rofessiona l, ta ste fu l, of a  qua lity tha t re flects 
positive ly on  the  institu tion , and a re  m anufactured  under fa ir labor conditions. 
CLC ensures tha t a ll m anufacture rs sign  a  labor code  of conduct. For add itiona l 
in form ation regard ing inappropria te  uses of Tradem arks, con tact 
Com m unica tions and  Public Affa irs. 

4. The  Tradem arks of the  University will not be  used  in  the  p rom otion  of weapons, 
tobacco, or "recrea tiona l" d rug products. The University rese rves the  righ t to  
p roh ib it o ther uses which  it deem s inappropria te  as be ing inconsisten t with  the  
im age  and  m ission  of an educa tiona l institu tion . 

5. The  use  of University Tradem arks for the  p rom otion  of an  a lcoholic beverage  is 
au thorized  on ly when  a ll of the  following conditions a re  m et: 

                       a ) The  University, as d irected  by the Presiden t, issues a  solicita tion  for a  
com m em ora tive  tribu te  in  honor of a  sign ifican t 
University                                                                        Anniversa ry; and 

                       b )  The  labe l design  m ay not include  the  Bobca t head or other a th le tic insign ia ; and 

                        c) Any vendor au thorized to  use  the  University Tradem ark for the  p rom otion  of an 
a lcoholic beverage m ust en te r a  separa te  agreem ent with  
the                                               University in  which  the  vendor agrees to  follow th is policy, the  
requ irem ents of the  Alcohol 
Marke ting                                                                                                                  Guide lines (h ttp ://ww
w.m ontana .edu /policy/cam pus_a lcohol_drug/index.h tm l# 400.00), and  any specia l conditions 
requ ired by the University.     
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7. Departm ents of the  University design ing m erchandise  to  bear a  University Tradem ark 
m ust secure  p rior approva l, in  writing, from  the  Licensing Director. 

8. Departm ents and  recognized  studen t clubs and organ iza tions m ay use  ce rta in  logos 
for officia l business. Departm ents and  recognized student clubs and departm ent 
organ iza tions who wish to  design  or crea te  new Tradem arks for the ir 
departm ent club or organ iza tion  m ust coord ina te  the ir e ffort with  University 
Com m unica tions. Questions regard ing such  use  should  be  d irected  to University 
Com m unica tions. Departm ents requesting au thoriza tion  for use  with in  officia l 
University pub lica tions, le tte rhead, and  business ca rds should  d irect the ir 
requests to  Creative  Services (406-994-5128). 

300.00 Registered and Protected Trademarks 
1. The  University has registe red  its m arks na tiona lly and  in  the  sta te  of Montana . Th is 

ensures p rotection  of the  in tegrity and  iden tity of the  University while  
sim ultaneously a llowing the  collection of roya lties th rough  the licensing 
program . Please  re fer to  Appendix A for a  listing of registe red  tradem ark logos 
and  verb iage . 

2. All o ther nam es, sym bols, in itia ls, or graph ic designs tha t refe r to Montana  Sta te  
University a re  protected  by U.S. and  sta te  com m on law. 

3. Tradem arks a re  to be  used  on ly in  the  specific m anner approved  in  writing by the  
University, toge ther with  the  appropria te  Tradem ark designa tion, and m ay not 
be  otherwise  a lte red withou t the  express written  au thoriza tion  of University 
Com m unica tions. 

400.00 Procedures 
1. All p roducts bearing the  Montana  Sta te  University's Tradem arks m ust be  approved  

and  licensed  as specified by th is Policy. Resa le  item s will genera lly be  sub ject to  
the  curren t standard  roya lty ra te  estab lished  by the  University. 

2. Prom otiona l or "prem ium " item s, regard less of d istribution  poin ts, are  a lso  sub ject to 
licensing requ irem ents. Roya lties will be  de te rm ined  based  upon the  scope  of 
the  p rom otion  and  other factors considered  appropria te  by the  University. 

3. Institu tiona l m arke ting m ate ria ls produced  by the  University for officia l University 
business sha ll m ee t the  crite ria  estab lished by the University's  Graphic Iden tity 
and  Branding Policy. Other p rom otiona l item s, regard less of p roduction , m ethod 
or source  of d istribu tion , a re  sub ject to  the  approva l policy p rocess in  th is Policy. 

4. Com panies and  ind ividua ls wish ing to extend congratu la tory m essages (or 
sta tem ents of support) who do not m ee t the  crite ria  of E. 2.a -c be low, a re  
au thorized  to  use  p rescribed  tradem arked verb iage  (e .g. Go Cats or 
Congra tu la tions Bobca ts). Such  m essages should not include  tradem arked logos 
and  m ust be  clea rly separa te  from  the  sa le  or p rom otion  of any products. 
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500.00 Licensing and Royalties 
1. Any person, business, or organ iza tion desiring to  use  the  University's Tradem ark in  

any m anner and  for any purpose  m ust be  licensed  to  do so. The  University has 
a rranged  for licenses to be  issued  by the  Collegiate  Licensing Com pany on the  
University's beha lf. 

2. The  University genera lly a llows for th ree  types of licenses to  be  issued , bu t m ay crea te  
new licensing a rrangem ents as needed . 

A. Trad itiona l Re ta il: for the  p roduction  of em blem atic m erchandise  which  will be  
sold  by the  Licenses to  re ta il e stab lishm ents. 

B. In te rna l Use : issued  to a  com pany whose  sole  use  of the  University's 
Tradem arks is in  response  to  a  p roduction  request by a  departm ent 
(non-re ta il) or recognized  cam pus club  or organ iza tion  for in terna l use . 
Licensees a re  not au thorized  to  se ll any products for trad itiona l re ta il 
sa les. 

C. Prom otiona l Use : use  of University Tradem arks for an  approved lim ited  
dura tion  com m ercia l use . 

3. A product is genera lly sub ject to  roya lty fees if a  University Tradem ark is u tilized  AND: 
 
the  p roduct is for resa le ; or 

the  p roduct p rom otes a  specific even t; or 

the  nam e, m ark or logo of a  th ird  party is used  in  con junction or in  associa tion  
with  the  Tradem ark. 

4. These  gu ide lines are  usua lly sufficien t in  de term in ing roya lty/non-roya lty. However, 
each  subm ission sha ll be  reviewed  ind ividua lly to m ake  sure  a ll a spects of the  
situa tion a re  taken  into  consideration . Roya lty waivers genera lly app ly on ly to  
in te rna l use  by University departm ents and  recognized  cam pus clubs and  
organ iza tions crea ting products tha t are  not for resa le . 

600.00 Exemptions 
1. Departm ents of the  University and  recognized clubs and organ iza tions, a re  a lso 

requ ired to  purchase  em blem atic m erchandise  from  "Officia lly Licensed 
Vendors." Rece iving au thoriza tion  for a  design  or to  u tilize  a  Tradem ark does not 
constitu te  approva l to  m anufacture  a  particu la r product. The product m ust be  
m anufactured by, and  purchased  from , an  "Officia lly Licensed  Vendor." A list of 
curren t loca l licensees is a ttached  in  Appendix B. 

2. All departm ents of the  University, recognized cam pus clubs and  organ iza tions, 
ind ividua ls, and com panies a re  requ ired to  ob ta in  approva l from  University 
Com m unica tions p rior to p roducing, or a rranging for production of, any product 
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tha t u tilizes the  University's Tradem arks, regard less of use  or m ethod of 
d istribution , excep t as otherwise  au thorized under paragraph  B.7. above . 

For fu rther inform ation  con tact: 
 
Licensing Director 
Ju lie  Kipfe r 
Montana Sta te  University 
PO Box 172220 
Bozem an, MT 59717 
406-994-5737 
Fax: 406-994-4102 
jkip fe r@m ontana .edu 
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