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The following document is the brand standards for Baker, Montana. Type faces, logos, colors and design

elements are all defined with the purpose of creating a consistent brand language. Brand standards

create a strong guideline to successfully launch a new identity and direct the development of any and all

design components, maintaining brand continuity.  The combination of graphic elements, type and logo

all integrate to create a consistent design to represent Baker presently and well into the future. 
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OVERV I EW



The color palette consists of black and blue as the primary colors. The black for it's pleasant aesthetic and

the blue as a representation of the lake. The secondary palette uses a range of colors vaguely representing

a sunset with the "spartan" maroon and gold incorporated for cohesiveness with our school colors.  
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COLOR  PALETTE



The primary font family is Antonio Bold. This font can be found in the program "Canva" due to its user

friendly platform. This way it can be used more universally. It has limited weights but many combinations

are available between bold, italics, all caps, and small caps. 
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FONT  USAGE

AaBbCc123
P R I M A R Y  F O N T

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

BAKER MONTANA where the road ends, and the fun begins.
A N T O N I O  B O L D  C A P S

BAKER MONTANA
A N T O N I O  B O L D  S M A L L A N T O N I O  B O L D  I T A L I C

BAKER MONTANA where the road ends, and the fun begins.
A N T O N I O  L I G H T  C A P S

BAKER MONTANA
A N T O N I O  L I G H T  S M A L L A N T O N I O  L I G H T  I T A L I C



The primary font family is Articulate Bold. This font can be found in the program "Canva" due to its user

friendly platform. This way it can be used more universally. It has limited weights but many combinations

are available between bold, italics, all caps, and small caps. 
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FONT  USAGE

AaBbCc123
S E C O N D A R Y  F O N T

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

BAKER MONTANA where the road ends, and the fun begins.

A R T I C U L A T  B O L D  C A P S

BAKER MONTANA
A R T I C U L A T  B O L D  S M A L L A R T I C U L A T  B O L D  I T A L I C

BAKER MONTANA where the road ends, and the fun begins.

A R T I C U L A T  D E M I B O L D  C A P S

BAKER MONTANA
A R T I C U L A T  D E M I B O L D  S M A L L A R T I C U L A T  D E M I B O L D  I T A L I C

BAKER MONTANA where the road ends, and the fun begins.

A R T I C U L A T  L I G H T  C A P S

BAKER MONTANA
A R T I C U L A T  L I G H T  S M A L L A R T I C U L A T  L I G H T  I T A L I C

BAKER MONTANA where the road ends, and the fun begins.

A R T I C U L A T  T H I N  C A P S

BAKER MONTANA
A R T I C U L A T  T H I N  S M A L L A R T I C U L A T  T H I N  I T A L I C



The primary logo will be used for all applications. It should be used horizontally and in full color whenever possible. 
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PR IMARY  LOGO
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PR IMARY  STACKED

EXAMPLES  OF  APPROVED  USAGE ,  BACKGROUNDS  MAY  VARY
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PR IMARY  HOR IZANTAL

EXAMPLES  OF  APPROVED  USAGE ,  BACKGROUNDS  MAY  VARY



Designed by Shyla HadleyPAGE  |   7

SECONDARY  LOGO  "BRAND "

SET  TO  BE  USED  ALONE  OR  TO  COMPL IMENT  THE  PR IMARY  LOGO  OR  ANY  OTHER

TYPE  OF  PERSONAL  LOGO  ( I F  PURCHASED  AND  BRAND  STANDARDS  ARE  MET )



I NCORRECT  LOGO  USAGE
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BELOW  ARE  EXAMPLES  OF  I NCORRECT  LOGO  USAGE  APPL ICABLE  TO  ALL  LOGOS

D ISTORT ION

THE  LOGO  MUST  NOT  BE  STRETCHED ,  SQUEEZED

OR  I N  ANY  OTHER  MANNER  D I STORTED  FROM  THE

ESTABL I SHED  PROPORT IONS

TYPEFACE  CHANGE

TYPEFACE  CHANGES  SHOULD  NEVER  BE

IMPLEMENTED  ON  THE  LOGO

IMPROPER  COLOR  USAGE

LOGO  COLORAT IONS  MUST  FOLLOW  THE  APPROVED

COLOR  VAR IAT IONS  SET  FORTH  ON  THE  PREV IOUS

PAGES .  NO  OTHER  COLORAT IONS  SHOULD  BE  APPL I ED .

ADD IT IONS  TO  LOGO

DROP  SHADOWS  OR  ANY  OTHER  ADD I T IONS  TO  THE

LOGO  MUST  BE  AVO IDED

LOW  RESOLUT ION  REPRODUCT ION

WHEN  UT I L I Z ED  I N  PR INT ,  THE  LOGO  SHOULD  BE

REPRODUCED  I N  A  H IGH  RESOLUT ION  FORMAT  TO

AVO ID  P I XELAT ION  AND  BLURRED  REPRESENTAT ION

I L LEG IBLE  S IZE

LOGOS  SHOULD  BE  LEG I BLE  AT  THE I R  F INAL  S I ZE

APPL ICAT ION .

CROWD ING

A  DES IGNATED  AMOUNT  OF  WH ITE  SPACE  I S

NECESSARY  TO  AVO ID  CROWD ING .  

BUSY  BACKGROUNDS

D I STRACT ING  BACKGROUND  TEXTURES ,  GRAPH ICS  AND

PHOTOS  SHOULD  NOT  BE  USED  D IRECTLY  BEH IND  POS I T IONED

LOGO  WITHOUT  ENSUR ING  LOGO  COLORAT ION  I S  LEG I BLE .  


