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Strateqist,

Marketer, and

Serial
Entrepreneur who am I?

* UM Alum

* Small business owner three (or four) times over
* University IP holder with successful licensing

- Last Best Conference Founder

* Advocate for women in business
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THE PROBLEM

Various factors,
possibly impose
our cultural sy:s
impede women’s
ability to achieve
parity (or more)
including:
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FACTORS IMPEDING PARODY

Less workplace
flexibility

* More implicit bias

* More unpaid
chores/jobs at home

* Primary child care
providers

 Lower self-confidence
* Higher risk-perception

* Low visibility of role
models

*Less access to
resources/capital
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DISPARITIES
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DISPARITIES (I KNOW... UGHHHH).
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DISPARITIES (EYEROLL- LAST TIME).

f board member
DY Yo N
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HOPE IS NOT ALL LOST
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McKinsey identifies that gender diverse
executive teams to be
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Inc. cites female founders:
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SO WOMEN GET
STUFF DONE WHEN
THEY ARE GIVEN (OR
SIEZE) THE
OPPORTUNITY!

| is
riven by women. *

)men manage
old finances
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BUT HOW DO WE BETTER
COMMUNICATE WITH, AND MARKET TO,
WOMEN WHO SEEM TO MAKE
PURCHASING DECISIONS FOR THEIR
HOUSEHOLD?

* Empathy
» Use the right language
* Acknowledge biases
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EMPATHY: THE BASIS FOR ALL ELSE
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YOUR EMPATHY ACTIONS
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YOUR LANGUAGE ACTIONS
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YOUR BIASES ACTIONS
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AMA's Six Principles for Marketing to
Women Ethically
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AMA’s Six Principles for Marketing to
Women Ethically Continued
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Sources

Additional Resources

(Ironic title, | know!)

Cornell highlights several free options on their
website.
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